AMERICAN EXPRESS PREFERRED EXTRAS HOTEL
PROGRAM

Drive sales to premium business travelers through participation in this flexible, global program
Sceptre has been invited to participate in the American Express Preferred Extras Hotel Program,
encompassing their four regions: North American (NA), Europe/Middle East and Africa (EMEA), Japan/Asia
Pacific and Australia (JAPA), and Latin American and Caribbean (LAC)

Supplier Yalue

Criteria for Participation (Required) Premium point of sake exposure:

Best Availahle Unrestricted Rate tied ONLINE
to the American Express Rate Code «  Differentiated display within the hotel
search results in Amex's anline tools

+«  Ower B million transactions from

Brand standard amenities tmare than 3,000 corporations are

booked online each year across the

globe

Cormmissionable

OFFLINE
«  Differentiated display through

Acceptance of American Express Card . .
P P Amex's proprietary point of sale tools

+ Inclusion in smal- and mid-market

custarn program design toal.
«  Ower 10,000 experienced travel

counselors selling your property

QUICK FACTS - American Express Business Travel Network
. $21.8B in Annual Sales (2006)

Client base includes 70% of Fortune 500

Over $4.6B in hotel bookings in 2006

$1B in unmanaged hotel revenue annually

30% of clients have unmanaged travel programs



